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START WITH AN AUDIENCE. FINISH WITH FANS.

A speaking gig has come up.
What will you do with it?
You’re a star in your field
You have a big talk — a keynote, or TEDlike talk— to
do. You need your expertise and knowledge to shine
from stage.
Beyond being a speaker, Inside a BigTalk is about
working with you to become a persuasive orator,

Inside a BigTalk—
a four step process
Inside a BigTalk is a four step process, flexible enough
to extend to your current writing, speaking and
delivery abilities.

1. Intensive Session
We meet for a two hour facilitated session to:

thought leader, able to craft and convey your

• review what you may have already crafted

message with elegance, humanity, and conviction.

• clarify with you the purpose, central theme,

Then you’ll start with an audience leaning in,
wanting to hear more and finish with fans and
advocates.

Working with us
We begin working together to unpack the complexity
of the issues you must communicate.
From this sometimes tangled web we:

audience segmentation, and critical outcome for
your talk, pitch or presentation
• identify and develop emotionally appealing
personal stories
• uncover your critical insights and the stories that
support them
• structure the skeleton for the talk.

2. Coaching support

• isolate the purpose for your talk

Thereafter, we are available for advice and support

• get forensic about the people you’re talking to

by phone or email.

• identify your intention for them—what do you

3. Professional editing

want them to think, feel or do

• unpack your unique value.
Now we’re able to:
• unravel the fundamental messages
• isolate the best insights, and
• uncover the personal and curated stories that are
the key to connecting to, and engaging with your
audience.

Then we can weave the music and cadence of

your address into a language and style authentic to
you, that will intrigue your audience and hold their
attention.

Once we have reviewed your script we do a
professional edit to inject the metre and rhythm—
the verbal rigour and tone—that will lift the script
to a more compelling presentation.

4. Performance review
Now we polish presentation and performance skills
and deliver critical analysis and feedback aimed at
refining your delivery.
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The benefits of your investment
An investment in Inside a BigTalk ensures you will:
1. Build your confidence as an orator
2. Learn how to extract the stories from your
background, experience, principles and values to
put them into context
3. Learn the processes by which you can develop a
big talk for any occasion or audience
4. Build a catalogue of personal memes, stories,
and insights
5. Expand your catalogue of expert commentary.
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WHAT OTHERS SAY

I won! Thanks for your support and encouragement.
Without your help, I could hardly have achieved this
award! Chuhao Liu, Winner CRCA Early Career
Researchers Award
It was fantastically hands on training. I was blown away
with how much progress can be made in such a short
space of time with the right insights and coaching

Sandy McDonald

expertise, and Sandy has this in spades . . . she has a rare

Sandy is an author, TEDx speaker, facilitator, trainer and

ability to inspire people. Jacqueline King, iMove Australia

communication coach. She works with business owners,

My eyes have been opened to the under-recognised

professionals, and academics to bring clarity and light into
their complex communication world.
She is the founder of SandyMcDonald.com and Australian
charity, CreateCare Global.
After 32 years running successful marketing
communication companies, she used purposeful
storytelling to start a global community that has worked
for 11 years to support orphaned and vulnerable children.
She believes that stories told from clarity of purpose fuel
human energy to do good in the world.
Her book, Clans, Supercharge your business, details how.

power of story to influence and excite. It has changed
the way I communicate through all means, whether this
be in patient interactions, teaching, presentations, social
media or grant applications. Story-power is a tool that can
deeply enrich understanding and empower change; quite
possibly my secret key to success! Dr Ada Cheung, The
University of Melbourne
It was an excellent day’s training. The content was
varied, fun, always challenging and pitched perfectly for
the audience. We grew in confidence and skill ending
the day with a series of presentations that were both
consummately professional and utterly engaging. Jane
Sewell, HEARing CRC, University of Melbourne

Roger McDonald’s
Roger’s career began as journalist and editor in southern
Africa. Returning to Australia in the 1980s, he has run
marketing communication businesses for more than 30
years.
He specialises in online and offline content origination,
and has written and edited many books, e-books, and
articles across a wide spectrum of subjects.

I saw the winner’s presentation. He was fantastic. If you
can help someone turn railway ballast into something
so interesting and entertaining, you must be doing
something right. Adam Barclay, CARE CRC
Sandy captured the hearts and minds of 1,500 people,
shared a deeply profound message, and ended with a
standing ovation any speaker would be proud of.
Jon Yeo, TEDx Melbourne convenor

His latest development is an intensive workshop, Write
Now! which teaches or refreshes professionals who rely on
written pitching and persuasion for their living.

SandyMcDonald.com

He is a published poet.

CONTACT: e.sandy@sandymcdonald.com
w.sandymcdonald.com m.0408 935 905

